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Chile Reduces Mobile Interconnection 
Rates by 73 Percent

Chilean regulator Subtel has required the country’s mo-
bile operators to decrease interconnection rates for off-
net calls by 73 percent. The reduction had taken effect 
on 25 January, causing rates to drop from CLP 64.00 
(US $0.12) to CLP 17.2 (US $0.03). This rate will con-
tinue to lessen through 2019 until it reaches CLP 9.60 
(US $0.02). 

Tarifica’s Take
Chile is a member of the Organization for Economic Co-
operation and Development (OECD), and the new inter-
connection rate brings the country more in line with the 
average calling rate of other OECD countries. Chile’s 
regulator has also indicated that lower interconnection 
fees are appropriate because operators are multi-ser-
vice providers and no longer rely soley on revenue from 
voice calls and their associated interconnection fees. 
In addition, the number of mobile operators in the Chil-
ean market has increased to nine (four MNOs and five 
MVNOs) from three in the last two years, and mobile 
phone users grew 48 percent from 16.5 million users in 
2009 to 24.5 million in 2013. In the thick of these devel-
opments a lower interconnection rate will drive growth 
and competition among operators, the government has 
said. While reports indicate that Chile’s operators were 
opposed to these reductions, the changes could result 
in greater revenue for the providers by increasing cus-
tomer usage on both mobile and fixed line phones.

South Africa Telkom Business Mobile 
Launches Flat Rate Plan
South Africa Telkom Business has launched Smart 
One-Rate, a flat rate plan for mobile business postpaid 
subscribers. Customers are charged a monthly fee of 
ZAR 49.00, which enables them to pay a flat rate of ZAR 
0.79 (US $0.07) per minute for calls, including to se-

lect international destinations, ZAR 0.21 (US $0.02) per 
SMS and ZAR 0.15 (US $0.01) per MB of data. With 
this plan users specify a recurring amount of airtime that 
they want to purchase on a monthly basis, and they also 
are able to top up with more airtime if they exceed the 
amount. 

Tarifica’s Take

Telkom Business has come up with an innovative offer 
that allows businesses to control their communications 
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Have a question about a topic 
covered in The Tarifica Alert? Contact 

our analysts directly for details!

The Long View

Smartphones Stimulate Data Appetite
A recent study concluded that of all mobile devices, users of 
Apple’s iPhone consume the most data, and that with each 
successive model of the iPhone, data consumption has in-
creased by 20 to 40 percent. Users of the iPhone 5s demand 
seven times as much data as iPhone 3G users in developed 
markets, and 20 percent more than iPhone 5 users. In devel-
oping markets, the contrast is even more stark: iPhone 5s users 
consume 20 times as much data as iPhone 3G users and 50 
percent more than iPhone 5 users. The single exception to 
the rule is the lower-priced iPhone 5c, whose data-use level 
is between those of the iPhone 4s and the iPhone 5. Sam-
sung devices are second only to Apple worldwide in terms 
of data hunger and are narrowing the gap. Tablets consume 
less data than smartphones, accounting for only two of the 
top ten most data-hungry devices in 2013.
The moral of this story seems clear: More sophisticated smart-
phones promote more data use, and the upward curve has 
a steep slope. By promoting these devices, MNOs can boost 
data revenues, which should be well worth the cost of subsi-
dies. And even though the user base for such smartphones is 
relatively small, another set of statistics from the same study 
indicates that from the operator point of view, that poses no 
real problem. In 2011 and 2012, 1 percent of those who used 
3G networks accounted for half the data downloaded. In 
2013, 0.1 percent of those who used 4G service consumed 
more than half of the LTE data downloaded. These super-us-
ers are the target market for the latest and most sophisticated 
phones, and their seemingly insatiable hunger for data should 
drive revenues for the foreseeable future. 

costs by determining their own necessary usage totals. 
And because they can top up at the same rates, there 
are no consequences for underestimating the amounts. 
A Telkom Business spokesperson says the plan is trans-
parent and competitive because it charges the same 
rates without distinctions of peak versus off-peak or 
on-net versus off-net, a solution that helps business-
es manage operational costs. Customization of mobile 
phone plans to fit users’ needs is a good way for op-
erators to distinguish their services, and this plan may 
help Telkom Business attract various-sized businesses 
as subscribers.

South Africa Telkom Business (continued)

Tuenti Móvil Offers More 
Competitive Plans
Spanish MVNO Tuenti Móvil, owned by 
Telefónica, has announced a price reduc-
tion across three voice-plus-data tariffs, 
all of which are available as either prepaid 
or postpaid. The first plan, priced at €7.25 
(US $9.91) including VAT, offers 1 GB per 
month of data with 30 minutes of free calls 
to any operator. The second plan, priced 
at €10.75 (US $14.70) including VAT, of-
fers a monthly bundle of 1 GB of data and 
75 call minutes. The third plan, priced at 
€18.00 (US$ 24.61) including VAT, offers 
1.5 GB and 150 minutes. All of the bundles 
include the Zerolimites OTT service. Tuenti 
Móvil has also announced its decision to 
redefine itself as a cloud phone company 
and become the “first telco 2.0” committed to 
developing unique services in the cloud. 
Tarifica’s Take
Tuenti, which was launched as a social 
network in 2006 and still retains 6 million 
active users, has increased its activities 
in the mobile sector through its MVNO, 
which now has 165,000 customers. The 
Zerolimites service, introduced in 2013, 
has been an attempt to leverage syner-
gies between social networking and the 
mobile telecom business. It allows users 
who subscribe to any of Tuenti’s tariff 
plans to use the Tuenti app to make VoIP 
calls, chat and share with friends on any 
network without using up any of the users’ 

minutes or data allowances. The fair-use limit for the 
app is 1 GB per month, available across all platforms. 
The operator’s suite of plans, and particularly the Zero-
limites service, are likely to appeal to the youth demo-
graphic, given the current economic conditions in Spain. 
It is also interesting to see a mobile operator entering 
the OTT arena.

mailto:ekrzton%40t3igroup.com%20?subject=
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Notable Regional Developments

Asia/Pacific

Indian state-owned operator MTNL plans to launch Wi-Fi service at airports, railway stations, shop-
ping malls, restaurants and hotels throughout Mumbai and Delhi. MTNL customers will be charged 
an additional monthly fee of at least INR 50.00 (US $0.80) to have unlimited internet access with 
speeds of 8 Mbps at these indoor locations.

Europe

Mobile operator MTS Ukraine has reduced its roaming rates in Russia for the Winter Olympics. Pre-
paid subscribers to the operator’s Bon Voyage plan, which costs UAH 25 (US $2.93) per week, will 
be charged UAH 2.00 (US $0.23) instead of UAH 5.00 (US $0.59) per minute during this time period.

Latin America

Bolivian state-owned operator Empresa Nacional de Telecomunicaciones (Entel) is set to lower its 
mobile and internet rates on 1 April. Mobile telephony customers will receive a 20 percent reduc-
tion, with charges dropping to BOB 1.20 (US $0.17) from BOB 1.50 (US $0.22) per minute. According 
to an Entel spokesperson, the operator expects any revenue lost by these reductions to be offset 
by increases in its subscriber base due to expansion of its LTE service.

Middle East/Africa

Jordanian operator Umniah is partnering with Palestinian operator Wataniya to allow Umniah sub-
scribers to connect with Wataniya customers at competitive rates. This offer is available to prepaid 
and postpaid subscribers of both operators. Umniah customers will not be charged for incoming 
calls and will be able to make outgoing calls at low rates when they are in the Palestinian territories.

North America

U.S. mobile operator Sprint is partnering with cloud storage service provider Pogoplug to allow its 
subscribers to access 5 GB of cloud storage at no cost. Customers can also upgrade to unlimited 
storage for US $4.99 per month. The Pogoplug app, which is available for iPhone and Android 
smartphone users, can be downloaded from Sprint Zone, the Apple App Store or Google Play.
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Weekly Promotional 
Picks
Tarifica’s analysts see value in the following 
short-term promotions:

•	 Oman operator Nawras has announced 
several promotions, which will run through 
the end of April as part of its Smartphone 
Festival. Customers who purchase a de-
vice and subscribe to any postpaid Sha-
hary plan will not be charged the plan’s 
subscription fee every third month for the 
length of the 24-month contract. Custom-
ers who purchase a new phone and are 
prepaid subscribers to a Mousbak data 
plan will receive 25 percent more data 
on the 1 GB, 3GB, 6GB and 10 GB data 
plans.

•	 Italian MVNO PosteMobile has launched 
three offers that are available through 4 
May for small and medium-sized business-
es. The lower monthly rates are valid for 
the length of the contract. PM Compa-
ny RAM Limited Edition (unlimited on-net 
calls and SMS, 200 minutes/200 SMS to all 
other national networks) is reduced to 
€8.00 (US $10.91) from €12.00 (US $16.37). 
PM Company 700 RAM (unlimited on-net 
calls and SMS, 700 minutes/700 SMS to all 
other national networks and 1 GB data) is 
reduced to €15.00 (US $20.46) from €32.00 
(US $43.66). PM Company Full Time Lim-
ited Edition (unlimited national calls and 
SMS, 100 minutes/100 SMS to select inter-
national numbers and 1 GB of data) will 
cost €30.00 (US $40.93) instead of €62.00 
(US $84.59).

4

MTV Mobile Launches MTV Home 
Services

MTV mobile, a joint effort between the Swiss fixed and 
mobile operator Sunrise and MTV, has launched MTV 
Home, an internet and television service available to 
customers between 18 and 30 years old. The MTV 
Home Start package with a mobile telephone subscrip-
tion costs CHF 49.00 (US $54.07) per month and in-
cludes broadband connection at speeds of 15 Mbps and 
digital TV. For CHF 69.00 (US $76.14) per month, the 
MTV Home Comfort package provides a mobile tele-
phone subscription, internet connection at speeds of 
30 Mbps and digital TV. Both of these packages, which 
provide robust entertainment content can be purchased 
without a mobile subscription, in which case the prices 
are CHF 59.00 (US $65.87) and CHF 89.00 (US $99.37) 
per month, respectively. 

Tarifica’s Take
Niche marketing to the youth demographic is character-
istic of the Swiss telecom landscape; all the country’s 
operators offer youth plans with generally congruent 
services and pricing, although for somewhat different 
age groupings—Swisscom for ages 26 and under, Or-
ange for 10 to 27 and Sunrise for 18 to 30. As the Swiss 
market becomes more and more competitive, MTV Mo-
bile’s new initiative will provide more data and more en-
tertainment to its target group. Sunrise appears to be 
particularly interested in providing these services via 
mobile, as indicated by the fact that the plans are more 
expensive without the mobile subscription. Currently, 
none of the other operators in Switzerland offers full 
service (mobile, internet and TV) for this demograph-
ic, so this offer could be an excellent way for Sunrise 
to distinguish itself from its competitors and attract new 
customers. In light of that, it would not be surprising to 
see Swisscom, the country’s number-one operator with 
62 percent market share, coming out with a similar offer 
in the near future. (Sunrise is second with 21 percent, 
and Orange is third with 16 percent.) nus on calls and SMS within the Airtel Kenya network. 

Safaricom, Kenya’s largest operator, and Orange, the 
third largest, have both recently cut their prepaid rates, 
and Yu Mobile, Kenya’s smallest mobile operator, offers 
a 25 percent airtime bonus with a minimum recharge 
value of KES 100.00 (US $1.16). 
Tarifica’s Take
This prepaid bonus offer is an effort on the part of Airtel 
Kenya to keep up with national competitors, including 

Airtel Kenya Introduces Prepaid 
Bonus Offer

Airtel Kenya, the country’s second-largest mobile oper-
ator, has introduced a competitive prepaid airtime bonus 
to all new prepaid customers who purchase a SIM card. 
These customers will receive a 25 percent airtime bo-

turcofra
Rettangolo

turcofra
Linea
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MVNO Weekly Focus
•	 Mobile by Čez
•	 www.cez.cz
•	 Czech Republic
•	 Runs on Telefónica’s O2 network
•	 General market focus
•	 Offers prepaid plans
•	 Mobile by Čez, launched by the Czech 
energy group Čez, is one of over 30 MVNOs 
operating in the Czech Republic. The 
MVNO gained 35,000 subscribers in its first 
operating quarter, and is aiming to reach 
100,000 subscribers by the end of 2014. 
ARPU ranges from CZK 200.00 (US $0.93) 
to CZK 300.00 (US $14.89), with about 60 
percent of Mobile by Čez customers port-
ing their numbers from other operators. 
Mobile by Čez’s pay as you go plan at-
tracts customers, and a spokesperson for 
the Čez group says users are now able 
to pay telephony bills at the same place 
where they pay their other utility bills.

its top competitor Safaricom, which currently services 
over 65 percent of the Kenyan mobile customer base. 
The bonus is well-timed, considering that as of Septem-
ber 2013, Airtel’s per-second call rate increased from 
KES 0.06 to KES 0.067, making its calling charges the 
most expensive in Kenya. Airtel Kenya has previously 
launched a similar promotion, which lasted for six days 
on 30 September 2011and provided a 25 percent air-
time bonus for customers who recharged with a mini-
mum of KES 100.00. Airtel Kenya is clearly attempting 
to stay ahead of its smaller competitor Yu Mobile, which 
is offering a similar promotion.

Telstra Caps Voice Call Charges to 
Limit Monthly Phone Bills 
Australian MNO Telstra has levied a cap of AUD 130.00 

Hot Mobile Offers Second 
Monthly Plan 

Israeli operator Hot Mobile Ltd., the country’s smallest 
mobile operator, has introduced a plan with a preset 
monthly rate for 12 months. Hot Mobile is offering a sub-
scription plan for ILS 59.00 (US $16.86) that includes 
unlimited minutes and SMS, as well as unlimited broad-
band internet browsing and 3 GB of mobile data. The 
operator previously released a similar plan for ILS 69.00 
(US $19.72) which, in addition to unlimited minutes, 
SMS and home internet, has unlimited international call-
ing to 31 countries. 

Tarifica’s Take
Hot Mobile Ltd. is trying to maintain a presence in the 
marketplace by offering promotions, which are very influ-
ential due to Israeli consumers’ heavy reliance on intro-
ductory reduced prices and frequent switching between 
operators in order to acquire the best deals. Hot Mobile 
is trying to keep up with national competitors, in par-
ticular Golan Telecom, which gained 134,000 net sub-
scribers in 2013 and which, as of 1 January 2014, offers a 
similar package that includes unlimited all-net minutes, 
SMS, MMS, internet browsing and unlimited international 
calls to 55 countries. Hot Mobile, which gained 67,000 
net subscribers in 2013—less than half as many as Go-
lan Telecom—is also facing competition from Israeli MV-
NOs, which are now offering new packages and gaining 
clientele. YouPhone, Israel’s leading MVNO, gained ap-
proximately 43,000 net subscribers in 2013.

(US $114.18) per month on voice calls to standard Aus-
tralian numbers for consumers who sign up for or renew 
a subscription to a new Everyday Connect plan. Telstra 
made the change to its mobile terms and conditions in 
late December.

Tarifica’s Take

Many operators around the world have taken measures 
to prevent bill shock, including SMS alerts and throt-
tling of data. Generally, these measures apply to data 
and roaming charges. A cap on national voice calls is 
unusual in the global context. It is not only an innova-
tive approach to preventing bill shock but is also a way 
to counter offerings from competitors. Telstra’s com-
petitor Vodafone offers unlimited voice calls under its 
AUD 65.00 (US $57.07) and AUD 85.00 (US $74.63) 
Red plans. Optus’ My Plan automatically upgrades sub-
scribers who exceed their plan limit to the next tier. For 
example, users of the AUD 60.00 (US $52.68) plan get 
600 minutes of voice but pay an additional AUD 10.00 
(US $8.78) for 600 to 800 minutes and so on. With Tel-
stra’s $60 EveryDay Connect plan subscribers get na-
tional minutes that the operator values at AUD 600.00 
(US $526.80) plus unlimited SMS and 1 GB of data. 
Due to the AUD 130.00 (US $114.18) cap on total voice 
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charges (available with all but the XL EveryDay Con-
nect plan), the effective excess charges for this plan are 
limited to AUD 70.00 (US $61.46). This is certainly a 
consumer-friendly move.

with 2 GB of free data. Customers will need to activate 
the offer by the end of February, and once the promotion 
expires they will be able to renew the service for €10.00 
(US $13.67) per month.

Tarifica’s Take
Vodafone’s offer seems to be a good way to promote 
their high-speed networks and stay competitive. It could 
also be a good source of revenue from data connectivity 
if subscribers choose to extend the service. How suc-
cessful the approach will be will depend on the service’s 
availability; according to the operator, the 3G network 
is available in over 600 towns, and the 4G has been 
launched in 57 major cities and tourist areas. TIM, Italy’s 
number-one operator (Vodafone is number two), had 
4G coverage in 47 cities as of six months ago.

Asian Operators Form Regional M2M 
Alliance
The Bridge Alliance, an M2M cooperation agreement, 
has been created by 11 Asia Pacific operators—Air-
tel (India), AIS (Thailand), CSL (Hong Kong), Globe 
Telecom (Philippines), Maxis (Malaysia), Mobifone 
(Vietnam), Optus (Australia), Singtel (Singapore), SK 
Telecom (South Korea), Taiwan Mobile and Telkomsel 
(Indonesia). In its announcement, the group promised 
that multinationals with operations in Asia would now 
have a one-stop-shop for M2M, increasing the effica-
cy and applicability of this technology. The Bridge Al-
liance represents 550 million customers in the region, 
making it the largest organization of its kind in Asia. In 
discussing the Alliance, Globe Telecom Executive Vice 
President Gil Genio said, “M2M is an important pillar of 
growth for us. Being part of this initiative gives us a stra-
tegic advantage in our local market, and our customers 
can look forward to comprehensive regional coverage 
and superior service.” 
Tarifica’s Take
M2M is becoming increasingly central to operators’ ex-
pansion strategies. Analysts predict that by 2017 the ad-
dressable revenue opportunity for MNOs from M2M will 
be over US $1 trillion. In trying to capitalize on this op-
portunity, one of the major hurdles for operators remains 
the fragmentation of networks, particularly along nation-
al borders. The appeal to enterprises of M2M’s ability to 
seamlessly gather and analyze operational data is sig-
nificantly reduced when it is used across borders. Use 
of different networks can lead to delays, incompatible 
data and/or more complicated billing. Given this fact, 
we expect to see more of these types of regional, inter-
national partnerships. Operators who lag behind in this 
regard or form the wrong partnerships could quickly find 
themselves elbowed away from a sizable source of new 
revenue.
Vodafone Italia Offers Free 
Mobile Data
Vodafone Italia is giving its mobile broadband subscrib-
ers one month of free access to its 3G and 4G networks, 

TigerText Secures Major Funding, 
Highlights New Interest in Enterprise 
OTT Services

U.S.-based TigerText, a B2B OTT service provider, 
announced that it received US $21 million of Series B 
investments. TigerText’s service allows users to mes-
sage each other on a secure server and can be used 
via an app on Android and iOS devices as well as direct-
ly through its website. Businesses that subscribe can 
monitor employee communications, impose restrictions 
or regulations and automatically store or delete messag-
es and remotely remove users from the company net-
work. TigerText was launched in 2010 and has already 
received over US $11 million in investment. While it has 
clients in many industries, the majority of its 3 million 
users are in the healthcare industry. This is likely due to 
the healthcare field’s significant privacy regulations and 
its need for controlled but fast communication. Recent-
ly, TigerText has experienced rapid sales growth, which 
topped triple digits for three consecutive years. 

Tarifica’s Take

For all the attention that has been paid to the growth of 
consumer OTT messaging apps like WhatsApp, Viber, 
LINE and SnapChat, the business communications 
market has largely been overlooked. As the significant 
investments that TigerText garnered demonstrate, there 
are many insiders who believe that there is significant 
growth potential for tools that provide secure and rapid 
communication within a closed network. The OTT en-
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terprise messaging market is still young, and TigerText, 
even with its solid customer list and its newly acquired 
capital, hardly has it cornered, startups like Confide and 
Gryphon offer similar apps. There still appears to be 
plenty of room for growth; despite being the industry’s 
most established and successful player, TigerText only 
counts 7 percent of Fortune 500 companies among its 
clients. As BYOD culture becomes more entrenched 
and regulations—particularly in fields like healthcare, 
finance and politics—tighten, we expect that demand 
for these types of services will continue to grow. MNOs 
and other industry players are advised to consider either 
building a suite of these services or developing exclu-
sive relationships with companies like TigerText. This 
moment presents an interesting opportunity for opera-
tors to apply the hard lessons learned from the consum-
er OTT services revolution and to get ahead of the curve 
in the enterprise market. 
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Top Brands: Blogmeter, febbraio e' stato il mese della Juventus
13 Marzo 2014 - 18:39

(ASCA) - Roma, 13 mar 2014 - Sono oltre 2.800 i profili social che Blogmeter ha
analizzato a febbraio per stilare la classifica Top Brands. Si tratta di profili di aziende
che sui social network si rivolgono esclusivamente ad un pubblico italiano e che in
totale hanno prodotto nel mese qualcosa come 31 milioni di interazioni. Dal punto di
vista metodologico, l'indagine presenta una novita' di rilievo: a partire da questo
mese la classifica dei migliori brand su Facebook e Twitter non include piu' i marchi
che operano nel settore dei media, che vengono trattati in una classifica separata.
Partiamo quindi con Facebook, dove la pagina che riceve piu' interazioni in rapporto
ai fan e' quella di PaesiOnLine (portale che fornisce servizi per il turismo) con una
media di 146 interazioni giornaliere per ogni mille fan; la pagina ottiene i migliori
risultati con la pubblicazione di suggestive foto del patrimonio paesaggistico e
culturale del nostro paese, anche se piu' dell'80% dei post che pubblica sono link
(meno redditizi in termini di engagement, ma necessari a portare traffico sul portale).
Al secondo posto Serie A TIM che, con 88,2 interazione ogni mille fan, e oltre 1,6
milioni di fan, e' la brand page (non media) che produce piu' interazioni in assoluto a
febbraio: ben 3,8 milioni, oltre a essere tra le piu' attive con circa 47 post pubblicati
ogni giorno. Al terzo posto la pagina della Lega Nazionale Dilettanti con 79
interazioni ogni mille fan, mentre al quinto segnaliamo la pagina della community per
studenti Scuolazoo, che supera il milione di fan ed e' terza per numero di interazioni
totali nel mese (1,3 milioni). Su Twitter le prime sei posizioni sono occupate da
marchi che operano nello sport con JuventusFC che fa il vuoto dietro se' con oltre
200 mila interazioni ed un picco di engagement il 2 febbraio in occasione della
vittoria contro l'Inter. Da segnalare il sesto posto ottenuto dal profilo della
Federazione Italiana Rugby con 56 mila interazioni nel mese, sesto brand per
engagement anche su Facebook; un exploit riconducibile soprattutto all'interesse
generato dal torneo Sei Nazioni, con un picco di engagement il 1 febbraio in
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occasione della gara d'esordio contro il Galles. Il brand che cresce di piu' su
Facebook e' Swarovski che guadagna oltre 100 mila fan (soprattutto a ridosso di
S.Valentino), seguito dalla pagina di meteo.it con piu' di 83 mila nuovi fan,
guadagnati soprattutto all'inizio del mese quando le piogge torrenziali hanno messo a
dura prova la tenuta dei centri urbani, in particolare Roma, citta' di maggiore
popolarita' per la pagina. Su Twitter e' ancora la Juventus a dominare la classifica
con picchi di engagement ottenuti in occasione delle tante vittorie che la confermano
la squadra di calcio piu' seguita in Italia sui social network. Non passa inosservato il
profilo della Camera dei deputati, presente anche nella classifica di engagement, che
guadagna la maggior parte dei 13 mila nuovi follower tra il 25 e il 26 febbraio in
occasione del voto di fiducia dato al governo Renzi. POSTEMOBILE si conferma
la pagina Facebook piu' veloce nel rispondere alle richieste degli utenti con un tempo
di attesa medio di 7 minuti (calcolato h24 7 giorni su 7) e 162 post degli utenti
soddisfatti. Seguono la pagina di Wind, con oltre 2 mila richieste soddisfatte e
un'attesa media di soli 11 minuti e quella di 3 Assistenza Clienti con 1.180 risposte e
un response time di 34 minuti. TIM dal canto suo vanta il maggior numero di
risposte in assoluto, oltre 2.800, ma un response time di 2 ore e 5 minuti gli vale solo
il nono posto. Su Twitter svetta infoAtac con un response time di 9 minuti per 1.276
risposte, tallonato da Wind con 1.149 risposte e una media di 10 minuti di attesa e
FSNews con 815 risposte e 26 minuti di response time. Si distinguono i profili di
Roma Capitale (attivo soprattutto per l'emergenza maltempo del 2 febbraio) e della
Polizia di Roma Capitale, quest'ultimo presente anche all'ottavo posto tra i brand
piu' engaging di Twitter. Infine i post piu' engaging del mese su Facebook e Twiter
sono entrambi della Juventus: su Facebook celebra la vittoria per 3 a 1 nella partita
contro l'Inter, mentre su Twitter, sempre in occasione dello stesso match di
campionato, condivide in real time la scenografia operata dai tifosi prima del calcio
di inizio. red/mar
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Telefoni cellulari: progetto di legge Ue per caricabatterie universale

Rai: Regione Fvg, irrinunciabile presenza sedi

Rai: Mucciante nuovo direttore Radio 1 e GR

Ue: Parlamento, Troika ha evitato il peggio ma aggravato disoccupazione

Trasporti: Fit Cisl, a tavolo Lupi nulla di fatto... (1 update)

Electrolux: Serracchiani, attesa ed opportuna accelerazione dal Governo

Fisco: Renzi, risorse tasse rendite a chi crea posti lavoro

Spending review: domani mattina riunione Comitato a Palazzo Chigi

Ucraina: Kerry, Ue e Usa risponderanno a referendum con misure serie

P.A.: Renzi, i debiti li pagheremo tutti entro 21 settembre
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#IoT.Week. Roberto Giacchi (PosteMobile): 'IoT leva 

cruciale per ampliare i servizi business e consumer' 

 

L'IoT è un mercato dalle grandi potenzialità per il quale 

sono maturate le condizioni di contorno capaci di 
innescarne lo sviluppo. Infatti, sebbene alcuni concept 

di servizio siano stati pensati già da qualche anno, oggi 

ci sono le condizioni per l'implementazione su larga 
scala: le nuove tecnologie a costi sempre più 

accessibili, lo sviluppo del cloud computing, i big 
data, la possibilità di utilizzare tablet e smartphone 

come piattaforme per l'accesso ai servizi, la diffusione 
di standard condivisi ed interoperabili sono elementi 

che lasciano prefigurare una spinta propulsiva verso lo sviluppo di nuovi e 
potenti concept di servizio, potenzialmente in grado di rivoluzionare i modelli di 

business delle imprese, lo stile di vita delle persone, i servizi che le PA mettono 
a disposizione dei propri cittadini. 

L'approccio di PosteMobile è quello di andare sul mercato dell'IoT 
con   soluzioni di Smart car per grandi flotte aziendali, soluzioni di smart 

building per la gestione degli immobili, soluzioni di Smart Metering per il 
governo dei consumi energetici, soluzioni di Smart Factory finalizzate al 

miglioramento dell'efficienza e dell'efficacia dei processi di funzionamento. Il 
tutto sfruttando le sinergie con il Gruppo Poste Italiane che rappresenta una 

grande realtà industriale al servizio di Imprese, Pubbliche Amministrazioni e 
cittadini 

 La dinamica competitiva del mercato della telefonia mobile è stata 

caratterizzata, soprattutto nell'ultimo anno, da strategie acquisitive fortemente 

aggressive, basate esclusivamente sulla riduzione dei prezzi il che impone di 
spostare il confronto, nonché lo sviluppo, su altri fattori. PosteMobile si è 

sempre distinta su questo piano sin dal lancio perché ha implementato una 
strategia di posizionamento distintiva molto orientata ai servizi, capitalizzando 

in particolare tutte le sinergie attivabili del mondo PosteItaliane  

In questo scenario di mercato diventa ancora più importante per PosteMobile 
cogliere nuovi modelli di business che vadano oltre la semplice 



"connettività". L'IoT va in questa direzione: ci permettere di ampliare 

l'offerta di servizi rivolti alla clientela business e consumer e ci consente 
di rafforzare il ruolo della piattaforma mobile (smartphone e tablet) come 

interfaccia preferenziale per l'accesso e la fruizione dei servizi Iot-based. Si 

pensi ad esempio, alla possibilità di gestire la propria abitazione direttamente 
da Smartphone attraverso una soluzione di Smart Home che controlla 

sicurezza ed efficienza dell'abitazione. La centralità delle piattaforme mobili 
nella fruizione dei servizi IoT-based ci consentirà di realizzare modelli di 

servizio in cui avranno un ruolo centrale anche i servizi distintivi di 
PosteMobile, in primo luogo la capacità di gestire transazioni finanziarie 

direttamente da cellulare: basti pensare ai modelli pay per use che saranno 
resi disponibili in nuovi contesti dalle tecnologie Iot (es. pay as you drive come 

modello assicurativo per il car sharing) e che potranno integrarsi con le 
funzionalità di pagamento da cellulare offerte da PosteMobile. 

 Nello sviluppo del settore esistono tuttavia luci e ombre. 

Le 'luci' sono molto evidenti, sebbene in gran parte ancora in uno stato 
potenziale: per le aziende l'Iot consente di rivoluzionare i modelli di business, 

aumentare l'efficienza dei processi ed il loro livello di automazione, collezionare 
una enorme mole di dati relativi ai processi di funzionamento che grazie al 

paradigma big data possono essere elaborati in maniera innovativa per 
acquisire livelli di informazione inediti; per i cittadini l'Iot ha impatti 

importanti sulla sicurezza, sul benessere, sulla salute e in generale contribuisce 
in maniera importante a migliorare la qualità della vita; per la PA è una 

tecnologia che può aiutare a recuperare i necessari livelli di efficienza e fornire 

ai cittadini servizi sempre più adeguati. 

Due sono le principali 'ombre': la sicurezza ela privacy. Ilparadigma Iot integra 
il mondo 'reale' degli oggetti con il mondo 'virtuale' di internet. Questo espone 

gli 'oggetti' agli attacchi provenienti dalla rete e diventa tanto più rischioso 
quanto più tali oggetti entrano in maniera profonda e pervasiva nella vita di 

aziende, PA e cittadini. 

 Quanto, infine, ai benefici ottenibili tramite le applicazioni dell'Internet delle 

cose nei vari settori industriali con proiezione al 2020, secondo recenti studi è 
pari a 19 mila miliardi di dollari (14,4 nel settore privato e4,6 inquello 

pubblico) la cifra stimata del totale benefici, composta sia da nuovi ricavi 
generati dalle applicazioni IoT, sia da nuovi risparmi ottenibili. 

Il valore per le aziende è rappresentato da efficienza, produttività, nuovi 

modelli di business; il valore per la PA è costituito da risparmio, efficienza e 
maggiori servizi per i cittadini; il valore per i cittadini è dato dalla sicurezza, 

wellness e dal miglioramento degli stili di vita. 
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